32 Avenue of the Americas, New York, ny 10013-2473, usa Cambridge University Press is part of the University of Cambridge.
It furthers the University's mission by disseminating knowledge in the pursuit of education, learning, and research at the highest international levels of excellence.
www.cambridge.org Information on this title: www.cambridge.org/9781107501164
© Eitan D. Hersh 2015
This publication is in copyright. Subject to statutory exception and to the provisions of relevant collective licensing agreements, no reproduction of any part may take place without the written permission of Cambridge University Press.
First published 2015

Printed in the United States of America
A catalog record for this publication is available from the British Library. 
Library of Congress Cataloging in Publication Data
Cambridge University Press 978-1-107-10289-7 -Hacking th Electorate: How Campaigns Perceive Voters Eitan D. Hersh Frontmatter More
information
The research contained in this volume began in 2009. In the six years since, I have benefited from a community of scholars without which I could not have completed this book. At its best, scholarly research is conducted not in solitary confinement but in a vibrant ecosystem in which students inspire, colleagues encourage, mentors nudge, and reviewers critique. I have been blessed with a community that has helped me in inspiration, encouragement, nudges, and critiques. I hope to primarily convey my gratitude through actions -by helping students and colleagues as they have helped me. But I also wish to acknowledge some of the individuals who were particularly important in making this book possible.
I first thank my teachers. Stephen Ansolabehere served as my graduate adviser. For his creativity, knowledge, friendship, and generosity I am overwhelmingly grateful. Claudine Gay and Gary King, who served along with Steve on my dissertation committee, offered terrific advice and encouragement in the early stages of this project. Ken Shepsle's engagement with my studies was also critical to this project's early development.
In addition to my teachers at Harvard, I have acquired teachers across the discipline who helped make this project a success. Barry Burden, Robert Erikson, Rick Hasen, Sunshine Hillygus, Brian Schaffner, John Sides, and Lynn Vavreck participated in a book conference in 2013. The book changed substantially in light of their comments and suggestions. I especially thank Sunshine, Brian, John, and Lynn for reading multiple versions of the manuscript. David Mayhew and Chris Mann also read full drafts of the manuscript and offered very insightful feedback. Many campaign practitioners helped make this research possible. I especially thank Laura Quinn and Bob Blaemire at Catalist, Jim St.George at NGP VAN, and Ethan Roeder on the Obama campaign for their help. I also thank the Analyst Institute for its role in fostering dialogue between political scientists and political practitioners. And I thank the two dozen Republican and Democratic campaign operatives I interviewed whose anonymity requires my gratitude to be transmitted privately.
I owe special thanks to Robert Dreesen at Cambridge University Press for his enthusiasm and commitment to this project. Throughout the stages of review and revision, Robert has been a remarkably supportive, helpful, and calming force. I could not have asked for a better editor to guide me through it. I also thank Jenny Lederer for help with editing and for designing the cover.
I wish to acknowledge and thank the teachers who led me to a career in the study of politics, especially Mr. Edward Dirissio at Classical High School in Providence, and Nancy Bauer, James Glaser, Gary McKissick, Molly Mead, and Vickie Sullivan at Tufts University. 
